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program, Ares, who is sent from the digital
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VISIONVISION

E x p e r i e n c e  a n  e x t r a o r d i n a r y ,

g a m i f i e d ,  A I - p o w e r e d  w o r k o u t

i n s p i r e d  b y  T R O N !  E v e r y  l i f t  a n d

p e d a l  i s  f i l l e d  w i t h  e x c i t e m e n t .  T h i s

i n n o v a t i v e  a p p r o a c h  a i m s  t o  b u i l d

b r a n d  p a r t n e r s h i p s  a n d  e l e v a t e  F r e d

F i t n e s s  i n  t h e  t e c h  a n d  f i t n e s s

l a n d s c a p e ,  g e n e r a t i n g  s i g n i f i c a n t

b u z z  a n d  r e c o g n i t i o n .

E x p e r i e n c e  a n  e x t r a o r d i n a r y ,

g a m i f i e d ,  A I - p o w e r e d  w o r k o u t

i n s p i r e d  b y  T R O N !  E v e r y  l i f t  a n d

p e d a l  i s  f i l l e d  w i t h  e x c i t e m e n t .  T h i s

i n n o v a t i v e  a p p r o a c h  a i m s  t o  b u i l d

b r a n d  p a r t n e r s h i p s  a n d  e l e v a t e  F r e d

F i t n e s s  i n  t h e  t e c h  a n d  f i t n e s s

l a n d s c a p e ,  g e n e r a t i n g  s i g n i f i c a n t

b u z z  a n d  r e c o g n i t i o n .



T h i s  i m m e r s i v e  e x p e r i e n c e  i s

e x c l u s i v e  t o  F r e d  F i t n e s s  m e m b e r s .

M e m b e r s  w i l l  a u t o m a t i c a l l y  b e

e l i g i b l e  t o  p a r t i c i p a t e  i n  t h e  T R O N  x

F r e d  F i t n e s s  c h a l l e n g e s ,  g a i n  a c c e s s

t o  G r i d - m o d e  w o r k o u t s ,  l e a d e r b o a r d

r a n k i n g s ,  a n d  u n l o c k a b l e  p e r k s .

N o t  a  m e m b e r  y e t ?  Yo u  h a v e  u n t i l

S e p t e m b e r  t o  j o i n  a n d  s e c u r e  y o u r

s p o t .
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i n s i d e  F r e d  w i l l  b e  a b l e  t o  e n t e r .
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W a y m o  v e h i c l e s  a r e  d e p l o y e d

t h r o u g h o u t  t h e  c i t y  t o  t r a n s p o r t

o u r  m e m b e r s  t o  a n d  f r o m  o u r

e n t r a n c e .
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T h e  g y m  i s  v i s u a l l y  

t r a n s f o r m e d  -  r e d / b l u e  n e o n  l i g h t

p a t h s ,  g l o w i n g  c i r c u i t  p r o j e c t i o n s ,

T R O N  m u s i c  s o u n d s c a p e .
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E G Y M  m a c h i n e s  b e c o m e

i n t e r a c t i v e  “ b a t t l e  s t a t i o n s ”  w i t h

A I  p r o m p t i n g  i n  T R O N  s t y l e  U I .
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C O M P E T E  I N  R E A L - T I M E .  E V E R Y  R E P

E A R N S  P O I N T S .  E V E R Y  L I F T  B R I N G S

Y O U  C L O S E R  T O  T H E  T O P.

LEADERBOARD  STREGNTH  ZONELEADERBOARD  STREGNTH  ZONE RECOVERY ZONERECOVERY ZONE
U N P L U G  I N  T H E  G R I D  L O U N G E .

R E C A L I B R AT E  Y O U R  M O B I L I T Y,

B R E AT H W O R K ,  A N D  A M B I E N T

R E S T O R AT I O N .

TREAD ZONETREAD ZONE
L I G H T  U P  T H E  T R A C K .  Y O U R  S P E E D

F U E L S  T H E  S Y S T E M  I N  A  H I G H

I N T E N S I T Y  S P R I N T  C H A L L E N G E .

CYCLE  ZONECYCLE  ZONE
E N T E R  L I G H T C Y C L E  M O D E .  P O W E R

T H R O U G H  I N T E R VA L S  T H AT  S Y N C  W I T H

N E O N  B E AT S  A N D  L E A D E R B O A R D

S U R G E S .
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A l l  E G Y M  m a c h i n e s  w i l l  b e

r e s k i n n e d  w i t h  a  T R O N - s t y l e d

i n t e r f a c e  -  t r a n s f o r m i n g  A I - d r i v e n

w o r k o u t s  i n t o  i m m e r s i v e  g a m e - l i k e

c h a l l e n g e s .
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1 s t  P l a c e   -   Y e a r  M e m b e r s h i p

2 n d  P l a c e  -   6  M o n t h  M e m b e r s h i p  

3 r d  P l a c e   -   3  M o n t h  M e m b e r s h i p  
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BRAND PARTNER INTEGRATIONSBRAND PARTNER INTEGRATIONS



WHY THIS WORKSWHY THIS WORKS

Fred Fitness represents the future of

fitness — intelligent, sleek, and designed

for performance without friction.

TRON: Ares brings a powerful visual

universe and cultural cachet that

enhances the immersive, gamified

atmosphere.

Waymo delivers effortless, luxury

mobility — extending the experience

beyond the gym and into real life.
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optimization, and lifestyle leadership.
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Brand Differentiation: Positions Fred as the industry's most

innovative fitness experience.

Content Goldmine: Generates extensive, on-brand content for

social media, press, and member acquisition.

Cultural Relevance: Aligns Fred with Disney/Waymo, engaging

entertainment, tech, and lifestyle audiences.

Member Engagement: Encourages participation through

gamified workouts, challenges, and leaderboards.

Press & PR Opportunity: Attracts media attention across fitness,

tech, and entertainment outlets.

Sponsor Access: Facilitates partnerships with aspirational

brands for co-branding opportunities.

Community Buzz: Enhances word-of-mouth and foot traffic

through limited-edition events and rewards.

Long-Term Loyalty: Fosters emotional connections and brand

equity with unique member experiences.
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BENEFITS OF EXPERIENCEBENEFITS OF EXPERIENCE



 - Cinematic trailer teaser for the event

 - Influencer invites with early access to the experience

 - Coverage in tech, fitness, entertainment media

 - Social media rollout plan: “Suit up. Sync in. Light it up.”

 - Sponsored campaign with Disney (optional licensing    

     or partnership co-launch)
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CONTENT + PRESS STRATEGY CONTENT + PRESS STRATEGY 




